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Chris Baumann
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Can Australia generate
a ‘Korean' wave? Hallyu
lessons for brand Australia
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marketingmag.com.au/
hubs-c/can-australia—
generate—a—korean—
wave —hallyu-lessons—

for— brand-australia/
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M Anglo—Celtic M European [ Non-European Indigenous

TV drama 82% 6% 7%
characters

Actors playing 76% 9% 10%
characters

(&X: Screen Australia (2016). "Seeing ourselves: Reflections on diversity in Australian TV dramay)
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K-pop is sometimes
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Joanna Elfving—Hwang
(2019) K-pop fans are
creative, dedicated and
social — we should take
them seriously. The
Conversation
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Almost 14
million Australians have
Subscription or Pay TV"
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Dwyer, T., Shim, Y
Lee, H., & Hutchinson

J. (2018). “Comparing
Digital Media Industries
in South Korea and
Australia: The Case

of Netflix Take-Up”,
International Journal of
Communication, 12

pp.4553~4572
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